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Game Plan

-Omni Channel Marketing 

-Make Data- Driven Decisions: 

-Engagement: (B2B), (B2C), (H2H)

-Customer Engagement & Consumer Journey 

-Digital Data Layer: Data Management Platform

-Siloed Data: Information Management Systems

-TMS: Tag Management System (Solutions)

-Reporting Structures

-Data Governance

-Data Storytelling

-Forecasting/ Time Series Analysis

-Predictive Modeling

-Understand Purchase Intent

-First Party Data

-Second Party Data

-Third Party Data

Key Terms 



Omni Channel Marketing
Omni Channel Marketing is brand consistencies throughout 
different social media platforms.

For example if you were shopping at a store like Aerie if you use their 
website, app or buy in store you will have the same kind of user 
experience.





“You can have amazing mobile marketing, 
engaging social media campaigns, 

and a well-designed website. 
But if they don’t work together, it’s not omni-channel.”



Make Data-Driven Decisions
UnionMetrics.com



Engagement 

Old School

B2B: Business to Business

B2C: Business to Consumer

Newer Term

H2H: Human to Human



Customer Engagement &
Consumer Journey
Customer engagement is a business communication connection between an 
external stakeholder (consumer) and an organization (company or brand) 
through various channels of correspondence. 

Bad Example: Phoning Tech Support

Intercom Link: 
https://www.intercom.com/?utm_source=google&utm_medium=cpc&utm_campaign=630222618&keyword=custome
r%20engagement&ad_collection=31469458395&ad=168005026716&match_type=p&network=g&ad_pos=1t3&gclid
=Cj0KEQiA_KvEBRCtzNil4-KR-LIBEiQAmgekF5DeuliYrDgtWx2JBuQzKLUMKrc1KHTI0Asyt9KFhwgaAiz88P8HAQ

https://www.intercom.com/?utm_source=google&utm_medium=cpc&utm_campaign=630222618&keyword=customer%20engagement&ad_collection=31469458395&ad=168005026716&match_type=p&network=g&ad_pos=1t3&gclid=Cj0KEQiA_KvEBRCtzNil4-KR-LIBEiQAmgekF5DeuliYrDgtWx2JBuQzKLUMKrc1KHTI0Asyt9KFhwgaAiz88P8HAQ
https://www.intercom.com/?utm_source=google&utm_medium=cpc&utm_campaign=630222618&keyword=customer%20engagement&ad_collection=31469458395&ad=168005026716&match_type=p&network=g&ad_pos=1t3&gclid=Cj0KEQiA_KvEBRCtzNil4-KR-LIBEiQAmgekF5DeuliYrDgtWx2JBuQzKLUMKrc1KHTI0Asyt9KFhwgaAiz88P8HAQ
https://www.intercom.com/?utm_source=google&utm_medium=cpc&utm_campaign=630222618&keyword=customer%20engagement&ad_collection=31469458395&ad=168005026716&match_type=p&network=g&ad_pos=1t3&gclid=Cj0KEQiA_KvEBRCtzNil4-KR-LIBEiQAmgekF5DeuliYrDgtWx2JBuQzKLUMKrc1KHTI0Asyt9KFhwgaAiz88P8HAQ
https://www.intercom.com/?utm_source=google&utm_medium=cpc&utm_campaign=630222618&keyword=customer%20engagement&ad_collection=31469458395&ad=168005026716&match_type=p&network=g&ad_pos=1t3&gclid=Cj0KEQiA_KvEBRCtzNil4-KR-LIBEiQAmgekF5DeuliYrDgtWx2JBuQzKLUMKrc1KHTI0Asyt9KFhwgaAiz88P8HAQ


Digital Data Layout
Data layout is not usually considered during programming, data is frequently 
saved in a default layout, which is inefficient because the data the programs 
need a particular time and may not reside nearby in the memory space. 

This research seeks to change how programs save data, focusing on how it 
will later be accessed. By matching the code to data layout, data can be 
accessed more quickly and programs will run faster.

Example of a company that focuses on the Data Management Platform:
http://www.krux.com/platform/intelligent-marketing-hub-dmp/

http://www.krux.com/platform/intelligent-marketing-hub-dmp/
http://www.krux.com/platform/intelligent-marketing-hub-dmp/


Siloed Data
A data silo is a repository of fixed data that remains under the control of one department and is 
isolated from the rest of the organization. Data silos can have technical or cultural roots. 

Data silos tend to arise naturally in large organizations because each organizational unit has 
different goals, priorities and responsibilities. 

An example of a company that gets rid of siloed data: Cyfe is a company that will bring your 
data together through an all-in-one dashboard customized for your business’ specific needs. 



Cyfe - Silo Data Management Company



TMS
Tag Management System

How Hashtags work



Reporting 
Structures



Data Governance

The management and security of Data

Data is a corporate asset



Data Storytelling: Pivot, Change, 
Approach & Flexibility
Data storytelling can be shown through charts and other forms of 
infographics and are common components of data stories aimed at 
explaining the findings of BI and analytics applications to business 
executives.

Data storytelling link:
https://youtu.be/8EMW7io4rSI?t=1m53s

https://youtu.be/8EMW7io4rSI?t=1m53s
https://youtu.be/8EMW7io4rSI?t=1m53s


Infographics



Forecasting/ Time Series Analysis

Forecasting is a method that is used extensively in time series analysis to 

predict a response variable, such as monthly profits, stock performance, or 

unemployment figures, for a specified period of time. Forecasts are based on 

patterns in existing data. For example, a warehouse manager can model how 

much product to order for the next 3 months based on the previous 12 months 

of orders.



Predictive Modeling 

Predictive modeling is the process of creating, testing and validating a model to best 
predict the probability of an outcome. A number of modeling methods from machine 
learning, artificial intelligence, and statistics are available in predictive analytics 
software solutions for this task.



Scenario Analysis
How valuable is your instagram worth?



Success Metrics
Things that measure success: user engagement, likes, amount of money spent, 
conversion rate, repeat customers, How long someone spends on a website



Understanding Purchase Intent
Plan to make return customers 



First, Second & Third Party Data
Information you yourself 
have collected about your 
audience. With first party 
data, you can target 
returning customers by 
leveraging information 
that you already have 
about their past 
purchases and product 
interests.

Second-party data can be 
explained as when a 
retailer, brand, publisher, or 
marketer gains transparent 
access to the website 
audience data of another 
retailer, brand, publisher, or 
market.

Third-party data, as 
the name implies, is 
data that a marketer 
acquires from a 
multitude of outside 
sources. Normally 
used to help create 
consumer segments 
for targeting ads and 
marketing messages, 
third-party data often 
refers to information 
gathered from internet 
interactions.



Survey Results



LinkedIn - Big Data Example


